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Moët & Chandon
Newsletters
Weekly Moët & Chandon 
newslett ers, sharing brand 
news and events while driving 
engagement, incenti ves, and 
website traffi  c. Regular updates 
to the website for e-Commerce, 
special events, and brand 
partnerships.



Web Copy

Formula 1 Pharrell Williams Holiday Gift ing 



Moët & Chandon
Social Copy
Instagram captions for the 
Moët & Chandon global 
account, delivering an 
elegant and inspiring tone 
that captures the brand’s 
luxury and celebratory spirit. 
Regularly co-posting with 
high-profile talent, brands, and 
influencers.

Co-post Roger Federer



Co-post Formula 1



Disneyland Paris

Craft ing clear, user-friendly 
copy for Disneyland’s web 
and mobile app, delivering the 
most up-to-date, digesti ble 
informati on for parkgoers 
in the playful and magical 
Disneyland Tone of Voice.

UX Writing





Clarins

Product copy for Clarins’ 
e-Commerce platf orms and 
craft ing copy for the “Not 
Just Makeup” campaign 
across digital, video, and 
print. Developed the concept 
of an iPhone-alarm-inspired 
on/off  switch to highlight 
that applying makeup is also 
a moment to care for your 
skin.

Product & 
Campaign Copy



Not Just Makeup Campaign

Clarins Website Makeup Landing Page: Makeup On, Skincare Acti vated 



Moët Hennessy
Social Copy

Instagram content and 
captions for multiple Wine 
& Spirit houses within the 
group. Created the “Shot of 
History” series for Volcán 
Tequila, putting a playful 
spin on educational content. 
Covered the Pharrell 
Williams and Formula 1 
Instagram campaigns for 
Moët & Chandon, and 
wrote captions for Chandon 
Garden Spritz, Chandon, and 
Hennessy global accounts.

A Shot of History Series



Chandon Garden Spritz Chandon Hennessy x Frank Gehry



Montvel

French barbecue brand 
Montvel needed a 
translati on of their website 
into clear, nati ve English. 
Using UX writi ng principles, 
I refi ned product copy to 
appeal to English-speaking 
customers.

Web Copy






